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Consumer Culture
I recently bought a new iPhone 12 pro. I have so many reasons to love this phone. First and foremost, I have always loved Apple products, and I did lots of research on which iPhone I should buy. They have the best security measures as opposed to android phones. This phone also has a good camera which will help me with everyday responsibilities. The storage space of 512 GB also makes it a phone to go for. I will have enough space to store my many photos and documents. It will also allow me to create an apple account that backs up all my information in the cloud.
Thinking of how this purchase links me to the larger social institution of consumerism, I find several connections between my identity and consumer culture. This iPhone identifies with my personality. Like earlier mentioned, I'm a huge fan of Apple products. Apple products have always been associated with higher social class and quality. This is the reason why most celebrities own this type of phone. They also generally love apple devices. With love for the best and never compromising quality, this phone will prove to my social group that this is what I mean. This phone also highlights my love for technology with the many available functions.
The text's chapter three section Consumer Culture Dalton Conley states that media, especially marketing and advertising, plays a huge role in maintenance and consumerism (Lury, 1996). Consumers achieve fulfillment and utmost happiness when they buy certain material possessions. This point directly connects to my acquisition of the iPhone 12 pro. I derive lots of happiness and satisfaction from owning this kind of mobile phone. Buying this phone links me to a group of people who value quality electronics and value their information security. My exposure to technology and media played a major role in helping me decide on what phone to buy. I made multiple comparisons between phones running on different operating systems, keenly examining each advantage and setback. Having seen this phone with most celebrities across the world, I was certain I wanted to be associated with them. 
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